MEMORY TRAINING WITH ROGER SEIP
HOSTED BY MAIN STREET LANES

                 1                      AMY HANSEN:  I think we're going to

                 2            go ahead and get started.  I wanted to thank

                 3            everyone for being here.  I appreciate

                 4            everybody's time and being here.  And thanks

                 5            especially to the Lanes for providing all the

                 6            yummy munchies back there.

                 7                 It's my pleasure to introduce

                 8            Roger Seip, the cofounder of Freedom

                 9            Professional Development.  He's had a great

                10            career training thousands of business

                11            professionals.  A fun little tidbit is he

                12            spent eight years as a professional standup

                13            comic.  So we should have some fun today.

                14                      ROGER SEIP:  Jeez, now there's all

                15            this pressure.

                16                      AUDIENCE MEMBER:  So you can take

                17            hecklers, huh?

                18                      ROGER SEIP:  Yeah, yeah.  I'm not

                19            sure what you're thinking over there, but try

                20            me out if you like.

                21                      AMY HANSEN:  When the information

                22            was brought to me about this potential

                23            speaker, I just thought it was a really good

                24            topic.  I thought it was something we could

                25            all use; and I heard really good stuff about
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                 1            Roger, so I thought it would be a good fit

                 2            for us.

                 3                 In today's program we're going to learn

                 4            about how to use our minds effectively and

                 5            achieve our personal best.  So please give a

                 6            warm welcome to Roger.

                 7                      ROGER SEIP:  Thank you.  That's the

                 8            best introduction I've gotten all week.  I

                 9            appreciate that.  And it's not the first one

                10            I've gotten this week either, so -- how's

                11            everyone doing this evening?  That's a

                12            reasonably enthusiastic post work response;

                13            apparently, however, nobody educated the

                14            group.

                15                 There's actually a correct answer to

                16            that question when you're in a session with

                17            me.  It's the word "terrific."  I know that's

                18            corny, but we're going to try it out.  Let's

                19            all join hands and sing Kumbaya.  Just

                20            kidding.  Not that kind of meeting.

                21                 A couple of things you'll need for our

                22            session tonight, first off, each of you

                23            should have gotten one of these handouts.

                24            Did anybody not get one of the handouts?  And

                25            then the only other thing that you will want
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                 1            to make sure you have is a pen.  So if you

                 2            have a pen, make sure and get it out.  If you

                 3            don't have a pen, you should borrow from a

                 4            friend.  And if you don't have a friend, then

                 5            that's probably where you ought to start;

                 6            right?

                 7                 So let's just dive on in.  Just go ahead

                 8            and take your handout and open it up.  You

                 9            might want to write some things down.  You'll

                10            notice there's a workshop schedule inside the

                11            handout.  For now, you can just go ahead and

                12            set that aside.  Let's just start off with a

                13            real easy one.  Upper left-hand corner where

                14            it says "name," just go ahead and write your

                15            name.  That's our first memory quiz of the

                16            evening.  We have to make sure that everybody

                17            can at least recall their own name at the

                18            start of the meeting.  It's a good idea that

                19            you have a name tag.  The only reason for

                20            this, here's the thing, if you can't pull off

                21            the answer to the first question of the

                22            night, that just means you have bigger issues

                23            than I'm equipped to deal with and we need to

                24            get that on the table immediately.  Where it

                25            says "speaker's name," it's Roger Seip, last
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                 1            name is spelled S-E-I-P.

                 2                 Just a little bit of background on me,

                 3            I'm one of the founders, as Amy mentioned, of

                 4            a national training company that's based out

                 5            of Madison.  It's called Freedom Personal

                 6            Development.  The reason Amy invited me to

                 7            join you tonight -- which I really do

                 8            appreciate, this is really nice -- is that my

                 9            company over the last 15 years now has

                10            become, among other things, America's largest

                11            and most successful memory development and

                12            accelerated learning school for business

                13            people of all kinds.

                14                 For the past 15 years, we've specialized

                15            in working with business people and students

                16            all over the country in helping them to

                17            develop what's called an instant recall of

                18            memory.  So where it says "focus of today's

                19            meeting," that's what you can write in there.

                20            Instant recall of memory is what we're

                21            talking about tonight.

                22                 You'll notice that there's also some

                23            references in your handout to what we call

                24            accelerated reading or smart reading.  Just

                25            because of time constraints, we may or may
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                 1            not have time to spend much time with that,

                 2            but we'll at least touch on that.  Our main

                 3            focus tonight, and I think this is what

                 4            everybody showed up for, is this whole

                 5            concept of instant recall memory.

                 6                 So specifically what we're going to be

                 7            talking about is we're going to be talking

                 8            about how an instant recall memory can help

                 9            all of you as professionals to just be more

                10            effective in what you do, which for many of

                11            you that means that you'll actually make more

                12            money, but for all of you it means that

                13            you'll reduce unwanted stress.

                14                 So I guess just by a show of hands, how

                15            many would find at least one of those

                16            concepts to be of interest?  Okay.  Good.  I

                17            know it's kind of a loaded question.  "No,

                18            no, I'd rather be needing therapy but unable

                19            to afford it."  I know it's a loaded

                20            question.

                21                 Think about what I just said, though.

                22            Can we all agree that when it comes to you

                23            guys doing what you do -- I know we have a

                24            lot of businesses represented here in the

                25            room.  Can we all agree that your memory
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                 1            plays a key role in your success?  Is that

                 2            true?  How so?  I wanted to just hear from

                 3            you guys on this.  Like for you, if there was

                 4            one or two areas where you feel like a better

                 5            memory would just help you to be more

                 6            effective or more productive or more

                 7            profitable, you know, I would just encourage

                 8            you to be thinking of what those areas are

                 9            for you.  I'm just going to toss that out to

                10            the group.  If there was one or two areas

                11            that you felt that better memory might be

                12            helpful for you, what would those be?

                13                      AUDIENCE MEMBER:  Client names.

                14                      ROGER SEIP:  How are you talking

                15            about?  Are you talking about the first time

                16            you meet somebody?

                17                      AUDIENCE MEMBER:  No, I have about

                18            700 or 800 tax clients and it's like, "Oh, I

                19            don't know who that is."  Sometimes, though,

                20            it's like maybe the wife brings the stuff in

                21            and the husband picks it up and I've never

                22            seen them before.

                23                      ROGER SEIP:  I don't mean to hack

                24            on you at all.

                25                      AUDIENCE MEMBER:  Yes, you do.
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                 1                      ROGER SEIP:  Well, a little bit.

                 2            It's a really common thing.  In fact, let's

                 3            do this.  This whole issue of remembering

                 4            people's names, it's such a common thing and

                 5            it's such an important thing in a

                 6            professional life's that it usually does --

                 7            it's a good place to start our discussion.

                 8            Let me just get a quick show of hands,

                 9            though.

                10                 How many of you would agree with Greg on

                11            some level that if you were better at

                12            remembering names, that would be helpful for

                13            you as well?  Okay.  It's pretty much

                14            universal, so let's start with this.

                15                 First off, there's a book that I always

                16            recommend.  It's named for you right there in

                17            your handout, actually.  And you may want to

                18            put a little star by it for yourself.  The

                19            book is called How to Win Friends and

                20            Influence People.  Just a show of hands, how

                21            many are at least familiar with that book?

                22            How many have actually read it?  Quite a few

                23            of you have.  You've read How to Win Friends

                24            and Influence People?

                25                      AUDIENCE MEMBER:  Yeah, it didn't
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                 1            work.

                 2                      ROGER SEIP:  Nobody likes me.

                 3                      AUDIENCE MEMBER:  No, I've read it.

                 4                      ROGER SEIP:  If they've read the

                 5            book that I just recommended, most people --

                 6            I mean, it's been quite some time.  The

                 7            book's been around forever.  It was a good

                 8            book, as you recall?

                 9                      AUDIENCE MEMBER:  Yes.

                10                      ROGER SEIP:  It really is.  I would

                11            actually suggest for any business person that

                12            it should be like required reading.  It's

                13            actually one of the top 50 best selling books

                14            ever written, and right in the beginning of

                15            it there's two key principles that it talks

                16            about, that even though he wrote things down,

                17            back in 1926 is when he wrote the book, these

                18            two things totally apply to most of your

                19            worlds every day and then specifically to the

                20            point that you just raised.

                21                 You'll probably want to jot these two

                22            things down.  Number 1, he says that without

                23            exception everybody's favorite subject is

                24            themselves.  Everyone's favorite subject is

                25            themselves.  Now, listen.  This is not to say
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                 1            that people are conceited; right?  Like if I

                 2            just walked up to Judy and said, "What's your

                 3            favorite subject," you're not going to stand

                 4            up in the meeting and say, "Well, Roger my

                 5            favorite subject is me."  John's saying, no,

                 6            Judy actually would do that.  You get what

                 7            I'm saying.  People don't think about it in

                 8            those terms; right?  Like you wouldn't come

                 9            out and say it out loud, but it's still

                10            totally true.  I think we'd all agree with

                11            this.  I think we'd all agree with the

                12            application that the book talks about where

                13            he says, "Hey, the more you learn about

                14            somebody, the more you can remember about a

                15            person, the better relationship you're going

                16            to build with them, the easier it is to work

                17            with that person."  Does that make sense to

                18            you guys?

                19                 The second principle that he discusses,

                20            getting back to your point, Greg, the biggest

                21            thing to remember about a person is their

                22            name, specifically their first name which,

                23            you know, it seems like a really small thing,

                24            but it's not.  Right?  The book actually

                25            called it the sweetest and most important
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                 1            sound to anybody is the sound of a person's

                 2            name.  Now, even though we know this, think

                 3            about this, you guys.  You talked about

                 4            long-term -- I'm going to make it simpler

                 5            than that.  Think about the first time you

                 6            met someone at a function like this one or a

                 7            business meeting.  You shook their hand and

                 8            got their name and then no sooner did the

                 9            hand shake break, 5 seconds later the name

                10            vanished from your mind.

                11                 Sir, in the blue, Mike, you had two

                12            hands up, it looked like.  Here's the thing.

                13            It can be embarrassing; right?

                14                      AUDIENCE MEMBER:  It is.

                15                      ROGER SEIP:  When that happens,

                16            especially if it's a professional

                17            interaction, here's the thing, number one,

                18            that makes it really hard to actually listen

                19            to the person that you're talking with.  You

                20            guys get what I'm talking about?  You want to

                21            be paying attention and connecting with them

                22            and figuring out what their deal is and how

                23            you can help them out, but all you can

                24            actually think about in that moment is what's

                25            this guy's name?  Occasionally I've actually
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                 1            seen this cause people to do things that will

                 2            make you feel kind of foolish.  Have you ever

                 3            tried to creatively extract somebody's name

                 4            from the conversation?

                 5                      AUDIENCE MEMBER:  I'm not clever

                 6            enough.

                 7                      ROGER SEIP:  You know what I'm

                 8            talking about.  "Can I just get the legal

                 9            spelling of your name, please?"  They say,

                10            "Ed."  You say, "Oh, yes."

                11                 I actually watched that happen.  Here's

                12            the thing:  It's fine.  It is.  It's kind of

                13            funny as we're all sitting around talking

                14            about it, but I actually watched that

                15            specific interaction happen.  It was a little

                16            embarrassing.  But hey, every one of you

                17            raised your hands.  It's fine for us to joke

                18            around about it here at the bowling alley;

                19            but when it happens in real life, it's

                20            embarrassing.  It's stressful.  It can damage

                21            your relationships.

                22                 The thing you were talking about, Greg,

                23            I'm going to suggest that that's actually

                24            worse.  That's more embarrassing because

                25            you're forgetting the name of clients.  Has
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                 1            that ever happened to you where you bump into

                 2            your client but it's out of context?  I hear

                 3            this all the time.  Jeff, what line of work

                 4            are you in?

                 5                      AUDIENCE MEMBER:  I'm in sales.

                 6                      ROGER SEIP:  Sales of what?

                 7                      AUDIENCE MEMBER:  Telecommunication

                 8            stuff.

                 9                      ROGER SEIP:  So your clients are

                10            kind of local to the area.

                11                      AUDIENCE MEMBER:  I'll be playing

                12            volleyball against someone tonight and not

                13            remember her name, and I haven't made the

                14            effort to learn her name or understand what

                15            her name is since we started playing a few

                16            weeks later.  Now it's -- I'll sit there and

                17            go, "Hey, how you doing?"

                18                      ROGER SEIP:  We actually have a

                19            name for this, Jeff.  Watch this.  This is

                20            where this can be not just awkward, like in a

                21            social setting, but in some cases it can

                22            actually be kind of costly, especially for

                23            somebody in sales or who runs a business of

                24            any kind.  We call this the ambush, because

                25            it usually happens when you're not thinking
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                 1            about work at all.  You're coming around at

                 2            the grocery store and somebody, a customer of

                 3            yours, somebody who literally pays your bills

                 4            is going, "Hey, Jeff."  Jeff goes, "Hey, big

                 5            guy."

                 6                      AUDIENCE MEMBER:  How you doing,

                 7            Bubba?

                 8                      ROGER SEIP:  You totally cannot

                 9            come up with their name.  It's so common it's

                10            a cliche.  And here's the thing:  If it's

                11            ever happened at all, it's a great example of

                12            where a better memory would definitely help

                13            you to remove some unwanted stress and, in

                14            many cases, make you an effective and

                15            profitable business person.  Here's why:

                16            We've got a lot of different businesses

                17            represented in the room here.  Would it be

                18            safe to say that your ability to build

                19            relationships with people is critical to your

                20            success?  Yes or no?  Yes.

                21                 Here's the thing:  A lot of your ability

                22            to generate repeat business, referral

                23            business and just a solid customer base is

                24            all about how much people like you and trust

                25            you.  It's about how much they consider you
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                 1            to be their friend.  So getting back to your

                 2            point, calling someone your friend, how can

                 3            you do that if you can't even recall their

                 4            first name.  It can seem like a small detail,

                 5            but it has a big impact as it goes on over

                 6            time.

                 7                 Before we get off the topic of names, I

                 8            want to pass on two at this points to you.

                 9            This is going to sound super basic, but this

                10            is where we've found you have to start.  If

                11            you get good at these two things, you'll have

                12            a huge impact on your act to remember names,

                13            both short-term and long-term.

                14                 You'll want to jot these things down.

                15            Number one, you've got to slow down and

                16            listen; okay?  You've got to stop, clear your

                17            mind and listen.  Here's why:  When you find

                18            yourself in that spot where you've met

                19            somebody and then 5 seconds later can't

                20            recall their name, do you understand why that

                21            happens usually?

                22                      AUDIENCE MEMBER:  Probably because

                23            I was thinking about something else as

                24            opposed to the name.

                25                      ROGER SEIP:  Does that sound right
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                 1            to you guys?  That's totally -- that's almost

                 2            always what it is.  Hopefully this is

                 3            encouraging.  It doesn't happen because

                 4            you're dumb.

                 5                      AUDIENCE MEMBER:  Thank you.

                 6                      ROGER SEIP:  That's the worst

                 7            compliment I ever got, Roger.  I'm saying

                 8            that -- here's why this happens:  When that

                 9            thing goes on where somebody told you their

                10            name and 5 seconds later you're scrambling

                11            for it, it actually happens because you're

                12            too smart.  "Yes, Roger, I've been telling

                13            people this for years.  It's a major problem

                14            for me."

                15                 Listen, it's true for him too.  It's

                16            true for all of us.  Your brain just moves so

                17            quickly that it's very easy for somebody to

                18            come up to you and say, "Hi, I'm Roger Seip."

                19            You're halfway through the conversation

                20            mentally, your mind is someplace else, so

                21            literally what happens there is you just miss

                22            the single most important detail of the whole

                23            conversation.  You only have about 5 seconds

                24            to make a first impression with somebody.

                25                 And so I always encourage people that
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                 1            your first step really needs to be just to

                 2            consciously invest the most in that first

                 3            5 seconds that you can just listening and

                 4            paying attention.  It saves you a ton of

                 5            frustration.

                 6                 Step No. 2, you guys may have noticed me

                 7            doing this tonight.  It's to repeat

                 8            somebody's name back to them.  That really --

                 9            it does go a long way.  And here's the thing:

                10            Don't overdo it, "Tom, Tom, Tom, Tommy,

                11            Tommy, Tom," because that would be weird.

                12            This just needs to be done, and it's a

                13            natural part of the conversation.

                14                 You know, when you meet somebody, it's

                15            -- when I met Steve before, I was handing out

                16            the handouts.  I said, "I'm sorry.  I don't

                17            know your name."

                18                      AUDIENCE MEMBER:  Tom and I have

                19            codes.  If he ever calls any of you "buddy,"

                20            I know that he doesn't remember their name.

                21            Then I can step in.  So if we're together and

                22            he doesn't introduce me, in a very short

                23            period of time I know to step in and

                24            introduce myself.

                25                      AUDIENCE MEMBER:  You guys have a
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                 1            beautiful relationship.

                 2                      AUDIENCE MEMBER:  It's very

                 3            professional.

                 4                      ROGER SEIP:  You could give

                 5            seminars on this.  It's very good.  So when I

                 6            say repeat somebody's name back to them, this

                 7            -- it needs to be done as a natural part of

                 8            the conversation.  When you said, "Hi, I'm

                 9            Steve," I said, "Oh, hi, Steve.  Nice to meet

                10            you, Steve."  You even commented on it before

                11            as we were meeting for the first time.

                12                 The two tips that I just gave out for

                13            you, you know, I used to -- I know that they

                14            sound really, really simple.  Slow down and

                15            listen and then repeat the name back to them.

                16            I used to be embarrassed to give those out as

                17            my two big tips for remembering names, but

                18            I'm not because that's where you're going to

                19            have the biggest impact in the shortest

                20            amount of time.  There's very few cure-alls

                21            in life.  And if you'll just get good and

                22            systematic at those two things, you'll pretty

                23            much entirely cure the situation where a name

                24            goes in one ear and out the other.  It has a

                25            big impact or the long-term as well.
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                 1                      AUDIENCE MEMBER:  Roger, may I ask,

                 2            how do you retain it, though?  So at the

                 3            original meet and greet, you know, you're

                 4            following these practices, but just to retain

                 5            it.  Do you associate the name with

                 6            something?

                 7                      ROGER SEIP:  You're going to hear

                 8            me talk about association later on.  There

                 9            are some good techniques that we do get into

                10            our longer workshop social security about

                11            creating mental images and things.  Here's

                12            what I would say for a quick tip:  First of

                13            all, you always have to start with the two

                14            things I just gave you.  If you miss the name

                15            on the front end, then there's nothing to

                16            remember.  You don't have anything; right?

                17            So you have to start there.  Here's a really

                18            good easy tip.  If you identify that, hey, I

                19            want to remember this person's name

                20            long-term, I would encourage somebody to use

                21            what we call space repetition which means

                22            that -- okay.  You don't want to be using

                23            somebody's name every third word in the

                24            sentence; right?  Like you don't want to be

                25            talking to somebody for five minutes and say,
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                 1            "Let me talk about this, Jeff, because I

                 2            think you'll really enjoy it, Jeff, and where

                 3            you from, Jeff?"  That's super annoying.

                 4                 If you repeat their name at the end of

                 5            the conversation one more time, you're taking

                 6            advantage of what we call space repetition.

                 7            You're emphasizing something at the beginning

                 8            and the end.  So that can be really helpful.

                 9                 And then if you'll just review a little

                10            bit, like at the end of this meeting like

                11            this one, on my drive home, I'm going to be

                12            having a little bit of a conversation with

                13            myself for probably 2 minutes and going, "Who

                14            did I meet at this meeting," which

                15            dramatically enhances the chances.  Even

                16            without any fancy imagery or anything like

                17            that, that goes a long way.

                18                 How do you retain it long-term, you just

                19            need to review a little bit spaced out of

                20            time.  Does that help a little bit?  Try it

                21            out and see how it works.  Any other

                22            questions before we move on to other stuff?

                23            Questions, comments, outbursts?

                24                 So I want you to go to the middle panel

                25            of your handout where it says "The memory
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                 1            game."  We're going to switch it up a little

                 2            bit, you guys.  Names are just one example of

                 3            where names will impact your success in your

                 4            profession and your stress level.  Day to

                 5            day, you guys, there's hundreds of ways you

                 6            can use your memory.  Besides names, there's

                 7            usually information you want to remember

                 8            about people.  Some of you have presentations

                 9            you'd like to give without using notes;

                10            right?  Some of you have specs.  I mean, we

                11            could spend our whole hour just listing off

                12            all the various ways you get to use your

                13            memory as a tool.

                14                 One of the best things I'd like to share

                15            with you is that no matter where you'd like

                16            to see improvement, everybody has the ability

                17            to make improvements.  All of you have

                18            perfect memories.  You never actually forget

                19            anything.

                20                      AUDIENCE MEMBER:  But recalling

                21            what's up there, that's the thing.

                22                      ROGER SEIP:  That's the thing.

                23            Everything you've been exposed to is up

                24            there.  The challenge is just getting it when

                25            you need it; right?  I'll give you a really
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                 1            good example of this.  Go back to the

                 2            situation where you talked about, Jeff.  You

                 3            bumped into somebody.  They remembered your

                 4            name, but you couldn't recall hers.

                 5                      AUDIENCE MEMBER:  I don't think she

                 6            remembered mine even.  So neither one of us

                 7            are communicating with each other.

                 8                      ROGER SEIP:  Think about a scenario

                 9            where you bumped into somebody, they remember

                10            your name and you couldn't recall theirs.

                11            We've all been there?  Watch this.  You'll

                12            end up having a nice conversation with that

                13            person; right?  It will be 5 or 10 minutes of

                14            "Hey, how are you?  How's work?  How's the

                15            family?"  But the whole time he's talking to

                16            that person, what's going on?  You're racking

                17            your brain.  What's their name?  If it

                18            doesn't come to you there, when does it come

                19            to you?  Sometime afterward, five minutes or

                20            an hour later.  It's almost like a little

                21            voice in your head is going, hey, do you want

                22            that name now?  You can't call the guy up and

                23            say, "Hey, your name's Bob."

                24                 Anybody have school-age kids?  How old

                25            are your kids?
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                 1                      AUDIENCE MEMBER:  18, 16 and 12.

                 2                      ROGER SEIP:  The only reason that I

                 3            ask is we do a lot of work with students who

                 4            will do what's called blanking on a test.  Do

                 5            you guys know what I mean by this?  They'll

                 6            study until they genuinely know the

                 7            information and they get into the stressful

                 8            testing environment and can't get the info

                 9            out when they need it.  In all these cases,

                10            you didn't forget that information.  It was

                11            in there.  You just didn't get it when you

                12            needed, so it didn't do you any good.

                13                 If you look at what I wrote down for the

                14            focus of today's meeting, we're talking about

                15            instant recall.  My point on all this is that

                16            instant recall ability that we're talking

                17            about, you've got to understand.  That's not

                18            something that you have to be born with.

                19            It's a really common misconception that I

                20            hope to clear up.  It's not something that

                21            either God gave you or not.  It's very much a

                22            skill.  And I emphasize this very strongly.

                23                 People will say I have a very good

                24            memory or they'll say, "I'm so glad you're

                25            here.  I have a very bad memory."  We've
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                 1            found that it's not about good or bad.  It's

                 2            much more about trained versus untrained.

                 3            Right?  It's not a talent.  It's a skill.

                 4                 Anyways, long way of getting us back

                 5            around to the memory game, what we're going

                 6            to do with this, this will actually help you

                 7            start moving in the direction of an instant

                 8            recall memory.  We'll get a good kind of

                 9            assessment of where all of your memory skills

                10            are currently, like we're going to see how

                11            good you are.  I'll be able to give you an

                12            example of what you can do with a trained

                13            memory.  And then thirdly, we should have a

                14            little bit of fun with this too.

                15                 So it goes like this.  There's 15 blank

                16            spaces on that page.  I'm going to let you

                17            guys as a group come up with a list of

                18            15 items.  I'm going to call on you, and you

                19            just give me an item.  You can mention

                20            something that's in the room.  If you want to

                21            say "pink kangaroo" or something random,

                22            that's fine.  I want you to write them all

                23            down in the spaces provided as we come up

                24            with them.  I'll give you a little bit of

                25            time to study, and we'll see how many of the
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                 1            items you can recall.

                 2                 Number one will be golfing.  Two is

                 3            shoes.  Number three is car.  Number four

                 4            will be paper.  Number five will be beer in

                 5            Larry's honor.  Number six will be pizza.

                 6            Just so you guys know, I am on to your tricks

                 7            here.  Number seven will be dessert.  Number

                 8            eight is meeting.  Number nine is grandkids.

                 9            Ten is baseball.  Eleven is socks.  Vacation

                10            is twelve.  Thirteen is blood.  Carpentry is

                11            fourteen.  Fifteen will be bank.

                12                 So here's what we're going to do.  We're

                13            going to see how good you are.  You've got a

                14            list of 15 items in front of you.  I'm going

                15            to give you a minute to a minute and a half

                16            to just study your list.  Review it and

                17            commit as much of it to memory as you can

                18            because then I'm going to randomly pick out

                19            one of you to see how many you can remember

                20            in order.  That's the key.  And don't feel

                21            any pressure.  We'll just see how you do.

                22            Have a good time with it.

                23                 That's not done to embarrass you.  I've

                24            done this particular exercise with 8,000

                25            people in the last 15 years.  I've had a

                                                24

                           VERBATIM REPORTING, LIMITED (608) 255-7700

                                            Deposition of

                 1            grand total of a dozen be able to do what you

                 2            just did, and all of them have had some

                 3            training.  Let's do this.  I promised I would

                 4            give you an example of what you could do with

                 5            a trained memory.  Let's just see if I can

                 6            recall any of these.  I'm going to try to do

                 7            the entire list forwards and backwards.

                 8                 Just so you know, Amy, it is customary

                 9            to give the memory guy a small margin of

                10            error on one or two items mainly because I

                11            didn't have the advantage of writing these

                12            down.  That's the pretty big advantage that

                13            you guys had that I didn't have.  With that

                14            in mind, I think your list looks like this:

                15            One was golfing, two was shoes, three was a

                16            car, four I believe was paper, five was beer,

                17            six was pizza, seven was dessert, eight was

                18            meeting, nine was grandkids.  Number ten was

                19            baseball.  Eleven was socks.  Twelve was

                20            vacation.  Thirteen was blood, and fourteen

                21            was carpentry, and then fifteen was bank.

                22                 Going backwards then, it goes bank,

                23            carpentry, blood, vacation, socks, baseball.

                24            Item nine was grandkids, then it goes

                25            meeting, and then dessert, pizza, beer.  Item
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                 1            four was paper, then car, shoes, and one was

                 2            golfing.  Did we get them all?  Hopefully

                 3            that should be a little impressive, at least.

                 4            Here's what we're going to do.

                 5                 We're going to move pretty quickly in

                 6            the time that we've got left here.  We're

                 7            basically just going to cover three things.

                 8            Number one we'll talk a little bit about how

                 9            that's done because that's always of interest

                10            to people.  More importantly we'll talk about

                11            how that skill can actually be applied, like

                12            how you can use it in your life and your work

                13            to be more effective with; and then thirdly,

                14            I've been asked to talk about what you as

                15            professionals can do about all of this to

                16            continue your learning after this if that's

                17            of interest to you.

                18                 First of all, have any of you been

                19            exposed to learning techniques of any kind?

                20            Did you take a class or see it on TV?

                21                      AUDIENCE MEMBER:  I can't remember,

                22            but -- yeah, I have.  In my business I've had

                23            some classes.

                24                      ROGER SEIP:  The reason that I ask

                25            is because a lot of times people will see a
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                 1            demonstration like we just did and they think

                 2            that it's done using a technique called basic

                 3            association.  Have you heard of this before?

                 4            Most have heard of association as a memory

                 5            tool.  It's where you associate one thing

                 6            with another in your head or, you know, you

                 7            make up some crazy story that ties all the

                 8            information together.

                 9                 Here's the thing, though:  One of the

                10            major reasons why my company has become

                11            America's number one memory school is because

                12            our training does not focus on basic

                13            association; right?  We do teach what it is;

                14            right?  Association is a valid technique.

                15            There's just two big problems with it if it's

                16            the only thing that you know, and you'll

                17            probably just want to jot these two things

                18            down in the note section of your handout just

                19            for future reference.  Number one problem

                20            with association, too much margin for error.

                21            For practical usage, association just gives

                22            you too much room to screw it up.

                23                 My favorite example of this, a few

                24            months ago I was teaching a workshop and

                25            there's a guy in the class named Denny.  I

                                                27

                           VERBATIM REPORTING, LIMITED (608) 255-7700

                                            Deposition of

                 1            was going to try and use association to try

                 2            and remember his name was Denny, what would I

                 3            associate this guy Denny with?

                 4            Denny's Restaurant.  Logically that sounds

                 5            like it ought to be helpful.  That sounds

                 6            like it would be a good idea to say I'm going

                 7            to remember Denny because that's just like

                 8            the restaurant, and it actually worked pretty

                 9            well for that day.  The problem comes in

                10            three weeks later when you bump into Denny at

                11            the grocery store and he says, "Hey, Tom,"

                12            and you're trying to remember what restaurant

                13            the guy is.  Saying "Mr. Perkins" is worse

                14            than forgetting the name.  Challenge number

                15            one.

                16                 Challenge number two you're going to

                17            face with association, or really any other

                18            system except the one that I'm going to

                19            describe for you, they never give you the

                20            instant recall, which is really what you

                21            need; right?  I mean, seriously when you need

                22            information, typically when do you need it?

                23            Now.  Yes, you need it immediately.

                24                 So here's what I mean by instant recall.

                25            Look at that list of 15 for just a second.
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                 1            Jeff, it was a dirty trick on my part making

                 2            you do it out of order.  That's really kind

                 3            of an unfair test.  I'm just going to let you

                 4            guys return the favor.  This is what I mean

                 5            by instant recall.  Number seven was dessert.

                 6            Thirteen was blood.  Eleven was socks.  Give

                 7            me another one.  Two was shoes.  You guys, we

                 8            can do entire list this way.

                 9                 The system that I'm using -- this part

                10            you'll want to write down -- for the benefit

                11            these 15 items and more importantly the

                12            system that we teach all of our students,

                13            contrary to the way a few of you are looking

                14            at right now, this is not some freak of

                15            nature.  I've got a couple of you that are

                16            saying what is wrong with this guy.  This is

                17            very much a learnable skill.  Anyone can

                18            learn to do this, including kids.  It's

                19            called a system of mental file folders.

                20                 We're not going to have time tonight to

                21            do an extensive training module on this.  I

                22            can at least give you kind of an overview so

                23            you have a basic understanding of how it

                24            works.  It's called a system of mental file

                25            folders largely because we've learned that
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                 1            your brain is designed to operate much like a

                 2            filing cabinet.

                 3                 Here's what I mean by this:  John, you

                 4            work in the bank.  Somewhere in the bank, do

                 5            you guys keep filings on all of your clients?

                 6                      AUDIENCE MEMBER:  Yes.

                 7                      ROGER SEIP:  If we were standing in

                 8            front of your filing cabinet and if I asked

                 9            you to get out the Jones file, the Anderson

                10            file and the Zimmerman file, would you be

                11            able to find them fairly quickly?  Why would

                12            that be?  Because there's a system in place

                13            for organizing the information.

                14                 What I'm saying is that your brain is

                15            designed to work the same way, with an

                16            organizational system in place.  The

                17            challenge for most of us is that up until

                18            just now, no one has ever taught you this;

                19            right?  Right?

                20                 I mean, you think about this for just a

                21            second.  All throughout our lives, all

                22            throughout school, like even thousand as some

                23            of you are doing things like continuing

                24            education credits, we're always taught what

                25            to learn and what to remember.  Never are we
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                 1            taught the how to do it, right?  Specifically

                 2            we're almost never taught how to organize

                 3            information mentally.  So what happens is

                 4            that your brain just ends up with no

                 5            organizational system; right?  It would be

                 6            kind of like if you took all of your nicely

                 7            organized filing cabinet and just dumped them

                 8            out and then for the rest of your life when

                 9            you got new information and chucked them onto

                10            the pile and stirred things up.  "You've seen

                11            my office, Roger."  Are you following me on

                12            this?

                13                 You know that the information is in the

                14            pile somewhere; but when it comes time to get

                15            it, use it, who knows how long that's going

                16            to take.

                17                 Listen, as we're starting to wrap up

                18            here, let's just think about some of the

                19            applications of what I'm talking about here.

                20            I mean, the applications of an organized

                21            mental storage system are endless.  I mean, I

                22            should be clear on this.  That list of 15

                23            random things, all by itself that list

                24            doesn't really mean anything; right?  I mean,

                25            for me to know that, you know, item four is
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                 1            paper and that twelve is vacation and that

                 2            nine is grandkids, to know that particular

                 3            information isn't -- that's not going to help

                 4            any of you guys in any practical sense, which

                 5            I totally get.  The important thing to

                 6            understand about that list, it's really just

                 7            an example of a system working.  Does that

                 8            make sense to you guys?

                 9                 When it comes to the stuff that you

                10            actually do need to recall, that system that

                11            I'm using to get 15 random things is actually

                12            more effective when it comes to real stuff

                13            that actually has meaning.  I mean, in doing

                14            this list here tonight, was I pretty much at

                15            the mercy of the group?  Was I at the mercy

                16            of the group?  Yeah, a hundred percent.  I

                17            had no idea what you were going to say next.

                18                 This list could have been anything;

                19            right?  Annette, this list could have been

                20            the 15 most important things that you need to

                21            get done this week to make the rest of the

                22            year go smoothly and well for you; right?

                23                 Tom, it could have been 15 referrals

                24            that you wanted to follow up with in the next

                25            few weeks and want to make sure they don't
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                 1            fall through the cracks.  Could have been 15

                 2            points in a presentation that you were

                 3            delivering and you wanted to deliver it

                 4            smoothly.  You guys, it could have been

                 5            anything.  I could just sit here and go on

                 6            and on and on.

                 7                 Can I get a show of hands here?  From

                 8            what we've covered tonight, how many of you

                 9            can see where it would be valuable to you and

                10            reduce stress to develop that instant recall

                11            ability.  Most people agree pretty strongly

                12            on that.  I almost feel like I should

                13            apologize.

                14                 Like I mentioned, we're not going to

                15            have the time to get into an extensive

                16            training module on this and, of course, this

                17            really wasn't the purpose.  I was just

                18            invited to give you a taste of these

                19            concepts.

                20                 Grab one of your handouts, the workshop

                21            schedules.  I'm just going to take a few

                22            minutes with this.  Essentially what I've

                23            been sharing with you is some excerpts and

                24            some highlights from a full eight-hour,

                25            two-day course that we teach.  I've been
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                 1            asked to invite all of you to attend.  If you

                 2            look on here, you'll notice that we teach --

                 3            we actually teach workshops all over the

                 4            United States.  This is your workshop right

                 5            up on the top.  This is what you're going to

                 6            jot down.  Just go ahead and circle where it

                 7            says "WIMJ" right up at the top there.

                 8            That's your next memory training workshop.

                 9            You'll also notice there's a reading training

                10            workshop.

                11                 We haven't talked at all about reading

                12            effectiveness tonight because of time

                13            constraints, but can we all agree that

                14            reading is pretty important skill to develop

                15            and hold on to for your professional

                16            effectiveness?  Does that make sense to you

                17            guys?

                18                 Reading's a super big deal here.  I'm of

                19            the opinion that as good as your recall is,

                20            the quality of your information and the

                21            overall systems for learning that you have in

                22            place is an even bigger determinant of your

                23            success.  So I'll let you know about the

                24            reading workshop as well.

                25                 The memory training class, both of these
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                 1            are slated to happen at the resort in

                 2            Oconomowoc.  It's a very reasonable drive, an

                 3            hour.  We regularly have people who will

                 4            drive three and four hours one way to attend

                 5            these courses.  It's nice for you guys

                 6            because basically you get to Madison and get

                 7            on 94 and you're right there.

                 8                 So July 26 and 27 is the next time the

                 9            memory training is happening.  I realize

                10            that's a little bit of short notice for you

                11            guys, so we also have our next memory

                12            training dates lined up, and you can write

                13            these dates next the dates already there.

                14            It's going to be the first week of November.

                15            It's either going to be the Tuesday/Wednesday

                16            or the Wednesday/Thursday, whatever that

                17            first week is.  We don't have the official

                18            dates nailed down yet, but it's going to be

                19            one of those.  It's the first week in

                20            November.  We'll have the official dates

                21            nailed down here just in the next couple of

                22            days.  Scheduling is typically not a

                23            challenge because it's only a couple of

                24            afternoons.

                25                 Then the reading smart workshop is
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                 1            happening September 27 and 28, as you can

                 2            see.  You can just underlie where it says

                 3            "SMIWF."  Same location, same schedule.

                 4                 The main thing that I'm just kind of

                 5            obligated to stress about both of your

                 6            courses -- first of all, I mean, you can do

                 7            either one of them or both of them.  I'll

                 8            show you how you can do that.  But if these

                 9            skills sound like things that you would like

                10            to continue to develop for yourself, if you'd

                11            like to attend, all seats are re-served.

                12            It's sold by reserved seats only.  I'm going

                13            to encourage you to do it while you're here

                14            tonight, mainly because we can only

                15            accommodate 100 students in a given course.

                16            The July course only has about six or seven

                17            seats available left.  The September workshop

                18            we're way over half sold on that.  I'll show

                19            you how to reserve seats if that's of

                20            interest to you.

                21                 Before I do that, I just want to give

                22            you the basic details of your courses just so

                23            your decision of whether to attend becomes

                24            super easy.  I want you to go back to your

                25            original handout and flip over to the last

                                                36

                           VERBATIM REPORTING, LIMITED (608) 255-7700

                                            Deposition of

                 1            panel that says workshop guarantees.  This is

                 2            the big question people have about the

                 3            courses and the learning experiences.  People

                 4            go, "This has been great.  I've learned some

                 5            good things here tonight.  What am I going to

                 6            get if I go to these workshops?"  That's the

                 7            memory and reading workshop, each of which

                 8            come with four separate guarantees.  I'm just

                 9            going to ask you to write these down.

                10                 When I say "a guarantee," it literally

                11            means if you don't get these things in class,

                12            you get all your money back.  We'll start

                13            with the memory training class, it's on the

                14            right-hand side.  Right down the number

                15            300 percent.  We guarantee that you'll see a

                16            300 percent increase in your overall recall

                17            capacity as a result of the two-day course.

                18            Now, usually somebody wonders how that's

                19            evaluated.  Did I hear that you were a

                20            teacher?

                21                      AUDIENCE MEMBER:  A long time ago.

                22                      ROGER SEIP:  It's not just a number

                23            that we made up.  When we say 300 percent,

                24            the way it works, you'll evaluate yourself,

                25            beginning, middle and end.  Most of our
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                 1            students will see a 500 to 1,000 percent

                 2            increase.  But I'll put it this way:  Greg,

                 3            let's just say that you were three times

                 4            better at remembering names, right, or three

                 5            times better at remembering whatever, would

                 6            that be helpful?

                 7                      AUDIENCE MEMBER:  Sure.

                 8                      ROGER SEIP:  Most people feel it's

                 9            worth it because of the first guarantee.

                10            Second guarantee, you can write down the

                11            number 50.  The reason I have you write down

                12            50 is because we actually guarantee that by

                13            the time you're done with your second day of

                14            memory training, you'll be able to do exactly

                15            what I just did with those 15 things.  You'll

                16            be able to do that with 50, forwards,

                17            backwards, and you can apply that to any

                18            information.  People go, "Come on, man.  50

                19            things?  There's no way."  Just so you don't

                20            think I'm making outrageous claims, I'll

                21            personally be instructing.  I'll be teaching

                22            the memory workshop and the reading workshop.

                23            So far I've taught the memory training

                24            workshop to a little over 50,000 people, and

                25            so far all of them, by the end of day one,
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                 1            could actually do a list of over 100 items.

                 2            If you can't do a list of the 50 by the end

                 3            of your class, you get your money back.

                 4            Third guarantee is written notes.  You'll

                 5            never need notes for another presentation

                 6            again, kind of like I'm doing right now.

                 7                 The fourth guarantee is twenty, twenty

                 8            people's names per hour.  It's guaranteed

                 9            that by the time you're done with class,

                10            you'll be able to walk into a room of

                11            20 people and be able to greet all of them by

                12            first name and last name if it was given to

                13            you.  Question?

                14                      AUDIENCE MEMBER:  Do you also teach

                15            how to maintain?  I mean, that's huge.  You

                16            can walk out of there with all kinds of

                17            stuff, but six weeks later --

                18                      ROGER SEIP:  Yes, you're wondering

                19            about long-term application?  Yeah, that's a

                20            big part of your course, is the whole issue

                21            of how do you maintain stuff long-term.  Now,

                22            understand, it's not magic.  If you want to

                23            remember 20 or a hundred people's name, you

                24            know, ongoing, you're going to have to put a

                25            little effort into it.  Does that make sense
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                 1            to you guys?  It will require some effort on

                 2            your part.  It's not like we wave the magic

                 3            wand and sprinkle the magic memory dust.

                 4                 But yes, that is taught in class and

                 5            it's actually very easy to do.  We actually

                 6            taught a little of it here tonight, as a

                 7            matter of fact.  Here's the thing, though:

                 8            If you just think about this issue of the

                 9            whole ability to remember 20 people's names,

                10            even if it was just for the short-term, it's

                11            not just for the short-term.  I mean, does

                12            anybody see where that might have an impact

                13            for them, where that would help?  You think

                14            about any business meeting at the end where

                15            you could casually go, "Carol, Bob, Mike,

                16            John, Kay, thanks for joining us here

                17            tonight, Tim," that's just a whole lot more

                18            personal than seeing someone and having them

                19            go, "Nice to see you again, chief, Bubba."

                20            Did you say Bubba?

                21                 Those are your four memory training

                22            guarantees.  I'll just kind of whip through

                23            the reading workshop because usually if

                24            people want to do one, they want to do both

                25            of them.  Number one, you'll double your
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                 1            reading speed.  You know what?  Most people,

                 2            honestly, as a result of eight hours of

                 3            training, most people, it's like three or

                 4            four times as fast that they'll read.  But we

                 5            guarantee you'll read at least twice as fast

                 6            by the time they leave.  Number two for the

                 7            reading class, you can write down

                 8            "comprehension and retention."  We had no

                 9            interest in doing a speed reader class where

                10            people went faster but couldn't remember what

                11            they read so you'll improve your

                12            comprehension as well.

                13                 Number three, you'll come out with 15

                14            different strategies to use to boost your

                15            effectiveness.  Number four, you can write

                16            down "Reduce workload 70 percent."  Basically

                17            means if it currently takes you ten hours to

                18            keep up with your reading, you'll be able to

                19            do the same thing in three hours with no loss

                20            of effect.  So those are your workshop

                21            guarantees.  Any questions about those?

                22                 As far as the investment, I think you

                23            guys will be fired up about this.  Each of

                24            the workshops is advertised nationally for

                25            899 dollars per person for each of those
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                 1            two-day courses.  So the two of them together

                 2            would be 1,798.  Here's the good news.  The

                 3            good news is that none of you will have to

                 4            pay 1,800 bucks to access the value of these

                 5            programs.  You actually have Amy to thank for

                 6            that.  Amy doesn't even know that, but you

                 7            have her to thank.

                 8                 The reason is:  We do in-house programs

                 9            customized for some of the biggest companies

                10            in the world.  Xerox and Kimberly Clark and

                11            IBM.  For a group of this size, I mean, it

                12            just doesn't make any sense to do it that

                13            way, but based on some stuff that's been set

                14            up with us ahead of time, there's a couple

                15            things that you have working in your favor.

                16                 You may just want to jot these down

                17            where it says "enrollment fee."  First off is

                18            what we call the preferred rate.  The

                19            preferred rate just means that for those of

                20            you who would like to reserve your seats with

                21            your group here at the end of tonight's

                22            program, you're out-of-pocket contribution

                23            would look like this.  You can attend either

                24            of the workshops for just 599.  Or if you'd

                25            like to do both of them, you can attend both
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                 1            of the courses for 799 total.  So you're

                 2            saving like a thousand dollars for the

                 3            preferred rate.

                 4                 The other thing you should be aware of

                 5            is family members.  We have a lot of people

                 6            that want to bring their spouse or, in many

                 7            cases, their kids.

                 8                 Kay, you said you've got teenagers.

                 9            You're youngest is 12, going into eighth

                10            grade?  We recommend both of these courses

                11            for kids about fifth grade and above.  I

                12            mean, it does really, really good things for

                13            kids.  And we wanted to encourage that.

                14                 So if you'd like to bring a family

                15            member along with you, that would be a

                16            spouse, significant other or any other school

                17            age kid in your life, you can bring a family

                18            member for just 99 dollars per and that gets

                19            them both of the courses.  So it's a super

                20            good idea to bring your family along.  If you

                21            would like to do that, really easy to do it.

                22                 There's these lines here where it says,

                23            "Workshop series codes."  All you have to do

                24            is designate on there which of the courses

                25            you'd like to come to.  If you want to do the
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                 1            memory class, write on there "WIMJ" like it

                 2            says on your schedule.  If you'd like to do

                 3            the reading workshop, it's "SMIWF," and then

                 4            the rest of it is really self-explanatory.

                 5            Do your name, company name, make sure you get

                 6            your e-mail on there.  Family members you'd

                 7            like to bring with you, go ahead and write

                 8            their names there.  Authorize the bottom and

                 9            get that to me, and I'll get you all of your

                10            enrollment packets and all that.

                11                 Questions that you guys may have about

                12            anything that we've covered here tonight?

                13            Memory training in general, reading

                14            effectiveness, workshops specifically, any

                15            quick questions?

                16                      AUDIENCE MEMBER:  What's the

                17            minimum number for a custom seminar?  So if

                18            the Chamber were to say we guarantee 40

                19            people --

                20                      ROGER SEIP:  If you guaranteed 40

                21            people at the preferred rate and paid for it

                22            upfront, that's how we do a custom program.

                23                      AUDIENCE MEMBER:  So it would be

                24            the preferred rate.  There isn't a set fee

                25            of, I don't know, 5,000 dollars for 40 people

                                                44

                           VERBATIM REPORTING, LIMITED (608) 255-7700

                                            Deposition of

                 1            or anything like that?

                 2                      ROGER SEIP:  There is, but you've

                 3            got -- you've got approximately the right

                 4            number there.  I mean, if you're serious

                 5            about that, talk to me afterwards when we're

                 6            done.  I get asked this question at Chambers

                 7            fairly often, and occasionally I've seen it

                 8            work.  But it's -- normally if you'd like to

                 9            attend the course, it would be about the same

                10            price on an individual basis.  That's a good

                11            question, though.

                12                 Other questions?  No other questions?

                13            Great.  I'll just conclude with this then:

                14            First off, I wanted to say thanks for having

                15            me, guys.  I hope this has been fun for you.

                16            I do a lot of work with a lot of different

                17            kinds of businesses, and I've done a fair

                18            amount of work with auto dealerships,

                19            interestingly enough, and I learned something

                20            about the world of auto dealerships that I

                21            think applies to this group.  If you picture

                22            the service area of an auto dealership, you

                23            know those big, red Snap-on toolboxes that

                24            they have, the standup ones with the drawers,

                25            I didn't know this until recently, did you
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                 1            know that the mechanics at the auto

                 2            dealership have to buy their own tools?  See,

                 3            I didn't know that.  Do you know how much

                 4            those guys spend?  I was floored.  Like, I

                 5            was -- because I asked.  I said, "Oh, you

                 6            mean the dealership doesn't pay for that?"

                 7            This guy said, "No, no.  That's out of my

                 8            pocket."  I said, "How much do you have out

                 9            of your pocket?"  I thought he was going to

                10            say a couple hundred bucks.  This particular

                11            gentleman goes, "well, I have about

                12            40,000 dollars wrapped up in my tools."  That

                13            was my initial reaction, Barb.  It seemed

                14            crazy to me.

                15                 But here's the thing, though:  I've

                16            since found out, that's kind of average for

                17            those guys.  Like that's not even really on

                18            the high end.  And it makes sense if you

                19            think about it, mainly is because even though

                20            I'm not looking at any red Snap-on toolboxes

                21            here in the room with us, I will suggest that

                22            every one of us is sitting here right now

                23            with a toolbox that's way more valuable.

                24            It's called your brain.  You know, in your

                25            lines of work with what you do, in your mind
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                 1            and your ability to use it effectively, it's

                 2            the number one tool that we have that's going

                 3            to cause you to be effective and successful,

                 4            and essentially, all that your workshops are

                 5            and really what we've done here tonight, I

                 6            would just encourage you to look at it.  It's

                 7            an investment in that number one tool.  And I

                 8            would encourage all of you guys to attend.

                 9                 If you're not going to attend the

                10            courses I just talked about, that's totally

                11            okay.  We have the luxury of selling out all

                12            of our courses way in advance.  If this is

                13            not a fit for you, that's fine.  Do

                14            understand, though, that you've got to do

                15            something.  Does that make sense, guys?

                16            You've got to do something to invest in

                17            yourself because ultimately it's the quality

                18            of those kinds of investments that really

                19            determine the quality of your life.

                20                 So with that said, I wanted to say

                21            thanks to Amy for having me here.  I really

                22            enjoyed being here with you guys, and I'm

                23            going to stick around and answer individual

                24            questions as long as people have them.  If

                25            you have an interest in attending the
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                 1            workshops, all you've got to do is fill it

                 2            out and get it to me.

                 3                      AUDIENCE MEMBER:  Do people who

                 4            take your classes have a less likelihood of

                 5            getting Alzheimer's?  It's a really good

                 6            question.  It's a use-it-or-lose-it kind of

                 7            thing.

                 8                      ROGER SEIP:  It would be really

                 9            irresponsible of me to say yes.

                10                      AUDIENCE MEMBER:  But you might get

                11            me to sign up then.

                12                      ROGER SEIP:  Here's what I can say:

                13            What I can say with confidence, there's a lot

                14            of research that indicates that doing stuff

                15            like learning the way that you'll learn in

                16            this course does keep your brain healthier

                17            for much longer.  You talked about the whole

                18            use-it-or-lose-it concept, yes.  There's just

                19            a ton of research now that shows that people

                20            who continue to exercise their mental muscles

                21            and use their brain in creative and different

                22            and effective ways, they do tend to stay

                23            mentally healthier for a longer period of

                24            time.

                25                 So can I say that my class cures
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                 1            Alzheimer's?  Absolutely not.  Is there a

                 2            connection?  Yeah, there probably is.

                 3                 Amy, is there any other business that

                 4            you needed to attend to?

                 5                      AMY HANSEN:  No, I just wanted to

                 6            thank everyone for coming.
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